
Persuasive writing
NON-FICTION



LO: Features of persuasive writing
This week, we’re looking at persuasive 
writing.
We are going to read some persuasive texts 
and discuss their features.
There are many different type of persuasive 
texts: speeches, adverts, slogans, letters, 
reports, newspaper articles and more.



Persuasive texts use:

o Present tense verbs
(except in historical arguments)

o Persuasive devices
(repeated words/phrases, alliteration, a strong argument)

o The language of argument
(because, consequently, this results in.., the reason for 
_______ is because ________)

o Structural ‘signposts’
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There are three

major arguments...

First and foremost...

The second important point is...

Finally... To sum up...



o Emotive language
(adjectives that make the reader feel emotion)

o Deliberate ambiguity (vague)
(probably the best, perhaps, maybe)

o A ‘dare you disagree?’ attitude
(Surely, Obviously, Everyone knows that)

o Rhetorical questions
(“Are we expected to...? “How will...?”)

o Opinions presented factually
(“The fact is...”, “The real truth is...”)
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LO: Features of persuasive writing
Take a look at the adverts and slogans on the 
following slides.

Your task is to answer the questions on the 
following slide.
Think about what features (language and 
images) persuade you that the products they 
are selling are worth buying.
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1. What is the main message of 
each text? Who do you think is 

the intended audience and why?

7. How is persuasive writing 
different from a report? Use 
an example to explain why?

6. What language features of 
persuasive writing can you 

spot? Do some documents use 
them better than others?

5. What types of 
persuasive writing can 

you find? Which ones are 
not included?

3. What examples of emotive
language can you find? What 
effect does this have on the 

reader?

2. What examples of alliteration
can you find? What effect does 

this have on the reader?

8. Which text is the most 
effective for you? How has 
the writer achieved this?

4. What use of imagery can you find 
(creating pictures or sensations 

through words)? Which example is 
most effective and why?
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Sportswear 
advert

Holiday 
brochure
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Advertising slogans


